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A PROPOSAL FOR THE EAST CITY DESIGN PRECINCT /  PARK  

 

 

SECTION A:  INTRODUCTION 

 

1. The ec onomic  development c ontext for this proposal 

 The c a ta lytic  role whic h design p lays in ec onomic  development, and  in innova tion 

stra tegies, is inc reasingly coming to be rec ognised  in the South Afric an c ontext.  

Critic a l pub lic  sec tor role-p layers in the ec onomic  development stra teg ies of the 

Western Cape p rovince a re the following : 

 

 a. The Provinc ial Government of the Western Cape 

 

The p rovinc ia l government of the Western Cape has, for a  number o f yea rs, p rioritised  

the c rea tive industries as a sec tor worthy of support and  has c rea ted  a  unit within the 

depa rtment of Ec onomic  Development and  Tourism (DEDT) to ‘ develop and  grow 

c rea tive industries and  its c omp lex interc onnec ted  and  interrela ted sub sec tors, with 

a  view to impac ting positively and meaningfully on the Western Cape’s ec onomy 

DEDT wishes to p romote the c rea tive industries as one of the key guid ing d rivers of the 

p rovinc ia l economy, develop ing and streng thening the c rea tive industries’  resourc es, 

skills and  markets, and  linkages with other sec tors (Annua l performance Plan 2008-

2009). To g ive effec t to this, DEDT is looking to implement a  c rea tive business p rec inc t 

p rogramme. DEDT is a lso a  p rime supporter of the ma jor SPV’s in the c rea tive 

industries in the region, inc lud ing the Cape Cra ft and  Design Institute , CapeMIC, 

Cape Town Fashion Counc il, VANSA, PANSA, and  the Cape Film Commission. 

 

DEDT has a lso estab lished  an Innovation unit, the purpose of which is to maximize the 

c ompetitiveness of sec tors and industries through innova tion and  tec hnology, 

identifying and  develop ing p rograms to p romote innova tive p rac tic es, and  adop ting  

g loba lly c ompetitive tec hnologies within sec tors, firms and  institutions. Its p rinc ip le 

partner is the Department of Sc ienc e and  Tec hnology whic h has estab lished  a  

p residentia l p rogramme with the Finnish government (COFISA) to assist in the 

development of the loc a l system of innova tion in South Afric a . 

 

As part of its support for the Clothing and  Textile industries DEDT looks to the forma tion 

of a  design and  manufac turing  p rec inc t/ hub . The p rovinc e c ommissioned  researc h 

by Mthente Resea rc h and  Consulting Servic es to study the feasib ility of a  Business 

Case for a  Design Prec inc t, with the emphasis on the Fashion and  Textile industries. 
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This Resea rc h Report forms the sta rting point for a  further exp lora tion through this 

doc ument of a  Design Prec inc t with a  b roader range of design ac tivities. It makes a  

c ase for the estab lishment of a  Design Prec inc t with an initia l foc us on the fashion 

industry, c omprising a  hub whic h would  inc orpora te a  business incuba tion 

c omponent and  would p rovide the design and  manufac turing industry with a  c entra l 

loc a tion and  identity, further fac ilita ting the ra te of g rowth in c ompetitiveness.  In 

phases 2 and  3, in the c ontext of this p roposa l, this rollout would be expanded to 

inc lude other design d isc ip lines with simila r resourc es and  fac ilities.  

 

 b. City of Cape Town 

 

Competitiveness and innova tion a re key fac tors in the City of Cape Town’ s Ec onomic  

Development Stra tegy (EDS), whic h determines the key stra teg ic  thrusts for sha red  

ec onomic  g rowth and development.  Towards this a im the c ity supports a  range of 

Crea tive Industry bodies suc h as Cape Craft and  Design Institute and  Cape IT 

initia tive as well as a  range of events.  R14 million was invested  in Crea tive Industries 

and Cultura l Industries in 2007/ 8.  Through its rela tionship  with the Cape Town 

Pa rtnership  (CTP), whic h is a  c ollabora tion between public  and  p riva te sec tors, the 

c ity rec ognizes the importanc e of the Centra l City and  works together with it on the 

Centra l City Development Stra tegy (CCDS). Cape Town Partnership  a ims to develop , 

p romote and  manage the c entra l c ity as a  c lean and  safe c entre for c ommerc ia l, 

reta il, residentia l, c ultura l, tourism, educ a tion, enterta inment and  le isure ac tivities.   Its 

key foc us is fac ilita tion and  c ommunic a tion.  Through the Crea tive Cape Town 

Programme of the CTP, the c ity a ims to  nurture, support and  develop  the Crea tive 

and Knowledge Ec onomy of whic h there exists more than 1000 entities in the c ity 

c entre , from a rchitec ts to a rtists.  The Centra l City Development Stra tegy (CCDS) 

p lac es grea t emphasis on the upgrade, maintenance and  use of public  spac e to  

imp rove c itizens’  and  visitors’  ac c ess to the c entra l c ity. This would  inc lude a ttempts 

to revita lize a reas tha t have lost industria l and  residentia l e lements, and  a re in 

dec line.  

 

c . The Cape Peninsula University of Tec hnology 

 

The Fac ulty of Informatic s and  Design rep resents a  key nic he a rea for the University as 

it hosts one of the la rgest sets of design p rogrammes in South Afric a , the only one of 

its size in the reg ion, and  one of the only two industria l design c ourses in the c ountry. 

The c onvergenc e of informatic s and  design d isc ip lines p resents a  unique 

c ombina tion whic h p lac es the Fac ulty in a  favourab le position to advanc e both 
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tec hnolog ic a l and  design-d riven innovation. Loc a ted  c lose to the Eastern p rec inc t of 

the City of Cape Town it is well positioned  to develop c ollabora tive rela tionships with 

key partic ipants in the p roposed  design p rec inc t.  

 

A Collabora tion Protoc ol between the City of Cape Town and the Cape Higher 

Educ a tion Consortium (CHEC) rep resenting the four universities in the Western Cape 

was signed a t a  c olloquium held  on 20 Oc tober 2008. This rep resents an important 

step  in develop ing a  pa rtnership  between the City and  CHEC institutions. A simila r 

doc ument, a  Memorandum of Understanding (MOU) was signed  by the Premier of 

the Western Cape and  the Vic e Chanc ellors of the pub lic  universities in the reg ion a t 

an historic  Summit held  on 16th Oc tober 2006. The purpose of the Summit was to  

estab lish a  framework for enab ling the Provinc ia l Government and the Universities to  

sha re stra tegies and  p rogrammes for advanc ing soc ia l and  ec onomic  development 

in the reg ion. 

 

These agreements rep resent important ac c ords for the fostering of innova tion 

stra tegies. 

 

 

2. Researc h initia tives supporting provinc ial and c ity ec onomic  development 

stra tegies 

 

Stra tegy doc uments, pa rtic ula r those of the Provinc ia l Government, set the sc ene for 

resea rc h tha t has been undertaken in strengthening the support of the role of the 

c rea tive and  innova tion aspec ts in ec onomic  development polic y: 

 

a . Business Case; Design Prec inc t, Marc h 2009. Mthente Resea rc h and  

Consulting Services, c ommissioned by DEDT. This report is d isc ussed  as 

leng th in Sec tion B. 

b . Benchmarking  the Cape Town Func tiona l Region Aga inst Other City-

Regions: A Researc h Report. Sep tember 2007. Mthente Resea rch and  

Consulting Servic es, c ommissioned  by DEDT has some relevanc e in terms 

of understand ing where the City stands in terms innova tion and c rea tivity 

in rela tion to o ther c ities. 
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3. The East City Design Initia tive (ECDI 

 

The ECDI represents a  stakeholder g roup which wishes to engage and  p rogress  with 

the issues ra ised  in the report: Business Case: Design Prec inc t, submitted  by Mthente  

Research and  Consulting Servic es in Marc h 2009. It c omprises the following key role 

p layers, rep resenting tertia ry educ a tion and  the design and  c rea tive industries as 

follows:  

·  Crea tive Cape Town /  Cape Town Partnership  

·  The Fac ulty of Informatic s and  Design, Cape Peninsula  University of 

Tec hnology 

·  The Cape Town Fashion Counc il 

·  The Cape Craft and  Design Institute 

·  Interac tive Afric a  /  Design Indaba  

·  The Loeries Awards  

 

The p resent doc ument strongly supports the p roposed  phased  implementa tion of a  

Design Prec inc t with a  fashion foc us in the East City Prec inc t, as c onta ined  within the 

Mthente Report, but would a lso like to make a c lea r c ase for extending the conc ep t 

to the c rea tive industries in genera l, and  design in partic ula r, with a  view to  

develop ing a  c oncep t whic h moves beyond  the initia l foc us on the fashion industry 

into a  b roader a ll-embrac ing stra tegy. This involves giving weight to the envisaged  

sec ond  and  third  phases of development.  In support of this foc us, the ECDI has 

developed  the following vision. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The Overall Vision Envisaged by the ECDI is: 
 
The East City Design Prec inc t will bec ome the p remier Afric an environment for 
design innova tion, c rea tivity and  entrepreneurship  within the next 10 years. It will 
showc ase design exc ellenc e, inc uba te emerg ing ta lent, and enab le new 
innova tions to develop . 
 
The ac tua l and virtua l spac e c rea ted  by the initia tives p rovide an environment 
for business, the ac ademy, the non-p rofit sec tor and  government to interac t in 
ways tha t develop  design in the c ity, p rovinc e, na tiona lly and  Afric a  wide. Its 
impac t loc a lly and  na tionally would lead  to the imp rovement in the qua lity of 
life, improved economic  g rowth, susta inab le solutions, and a  more inc lusive 
soc iety. 
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SECTION B: The PGWC Design Prec inc t Proposal 

 

In December 2008 the Department of Ec onomic  Development and  Tourism of the 

p rovinc ia l government of the Western Cape c ommissioned the development of a  

business c ase for the estab lishment a  Design Prec inc t in Cape Town.  The p roposed  

Prec inc t was defined within the framework of a  b road  design c ontext enc ompassing 

a ll the sub-sec tors o f the c rea tive industries. However, a t the d irec tion of the PGWC a  

strong emphasis was p lac ed  upon the fashion industry and  its links to rela ted  sec tors 

suc h as textiles, jewellery and ac c essories. The outc ome of the investiga tion was a  

doc ument entitled Business Case: Design Prec inc t, published  in February 2009 by 

Mthente Researc h and Consulting Servic es. 

 

The c ase made for the estab lishment of a  design p rec inc t with an initia l foc us on the 

fashion industry, c omprising a  hub  whic h would  inc orpora te a  business incuba tion 

c omponent, is a  c ompelling one, not least bec ause of the wide expression of support 

in p rinc ip le for the p roposed  c onc ep t by fashion designers, re ta ilers, fashion houses, 

manufac turers and SPV’s suc h as Cape Town Fashion Counc il, CLOTEX and  the Cape 

Cra ft and  Design Institute together with SACTWU, and the Cape Peninsula  University 

of Tec hnology. In add ition, renewed a ttempts a re being made to resusc ita te the 

2006 CSP for Clo thing and Textiles, together with a  p roposal by the Ministry of Trade 

and Industry to  support the estab lishment of a  p rec inc t/ c luster in the c ontext of the 

na tional Customised  Sec tor Programme p roc ess. There is thus potentia l c ommitment 

from Nationa l Government for suc h an initia tive. 

 

The Business Case doc ument p roposes a  phased  app roach, c onc entra ting initia lly on 

the fashion and  textiles sec tor with an eventua l b roadening of the c onc ep t to 

inc orpora te other c rea tive industry sec tors into the p rec inc t. Given the potentia l 

support for the fashion hub , a  c ritic a l mass of partic ipants c ould  be estab lished  in a  

rela tively short period of time.  

 

The Business Case doc ument further p roposes 3 possib le app roac hes to the 

c hallenges and  opportunities fac ing the c rea tive industries in the Western Cape, 

partic ula rly in rela tion to the c lo thing and  textile industries: 

 

·  A ded ic a ted  infrastruc ture initia tive embod ied  in the Design Prec inc t 

p roposa l 

·  Prioritised sec tor-spec ific  interventions, not requiring the develop ing of a  

physic a l spac e and supporting infrastruc ture but measures suc h as the 
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extension of SPV c apac ity, funding and  investment polic y initia tives, 

development of integra ted  support p rogramme to improve market 

ac c ess, matc hmaking key role p layers, sec tora l linkages p rogrammes, 

business skill development p rogrammes and  c ommerc ia l oriented  support 

for emerg ing design ta lents and SMME’s. 

·  The third  a lterna tive is a  key ac tion p rogramme unique to the Western 

Cape for p rioritised sub-sec tors a long the lines of the existing CSP. In this 

sc ena rio interventions c ould  be organised  ac c ord ing to stra teg ic  themes, 

e.g . export pa rtic ipa tion, c ap ita l upgrading , enhanc ing firm-level 

c ompetitiveness, c rea ting a  susta inab le skills base and  c oord ina ting va lue 

c ha in opportunities through government polic y measures and  support. 

 

With rega rd  to loc a tion, the doc ument p roposes two a lterna tives: the East City 

Prec inc t, and Sa lt River /  Woodstoc k and p resents c omprehensive positive aspec ts as 

well as d rawbac ks and risks for eac h. 

 

Fina lly, the report rec ommends tha t the Depa rtment o f Ec onomic  Development and  

Tourism should  fac ilita te c ommunic a tion and  d ia logue between the relevant 

p rovinc ia l and  loc a l government depa rtments, SPV’s and  other relevant stakeholders. 

In line with the rec ommendation for b roader stakeholder c onsulta tion, the Business 

Case: Design Prec inc t report has now been c irc ula ted  to a  wider range of 

stakeholders Inc lud ing stakeholders forming part of the ECDI (as listed  in the 

introduc tion, above). 

 

 

 

SECTION C: Theoretic al Issues 

 

1. The Case for Design as a Driver of Innovation 

 

One of the most important c ha llenges fac ing South Afric a  is the need  to respond to  

the new global, knowledge ec onomy. The genera tion and exp loita tion of knowledge 

has today c ome to p lay the p redominant part in the c rea tion of wea lth, and human 

c rea tivity has c ome to be seen as a  key fac tor in this development, to the extent tha t 

its development and integra tion, through the introduc tion of a rts sub jec ts into tertia ry 

sc ience and tec hnology c ourse struc tures, is being ac tively encouraged  in countries 

suc h as the United  Kingdom.  
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In its b roadest sense, human c rea tivity is being app lied to a ll ec onomic  and  soc ia l 

ac tivities; however, in rec ent yea rs emphasis has c ome to be p lac ed  on the so-c a lled  

c rea tive industries in na tional ec onomies worldwide, pa rtly as a  result of the 

rec ognition of their substantia l c ontribution to GNP. In the South Afric an c ontext in 

genera l, and the Western Cape in pa rtic ula r, the c rea tive industries a re beginning to 

be ac c orded  g rea ter rec ognition in ec onomic  development stra teg ies. At the same 

time innova tion is seen to be c ruc ia l to ec onomic  suc c ess and urban ec onomic  

c ompetitiveness.  

 

The link between design, as an important c omponent o f the c rea tive industries, and  

innovation, is strong and  widely rec ognised  in the interna tiona l a rena . It is exp lic it in 

most of the na tional design polic ies tha t have been developed  by c ountries to  

integra te design into na tional ec onomic  and  business stra teg ies in order to inc rease 

interna tiona l c ompetitiveness. ‘Design Culture’  is va lued in developed ec onomies 

and consc iously fostered through polic ies and  stra tegic  interventions. It has been 

used by p reviously develop ing ec onomies suc h as South Korean and  Singapore to  

develop  their c ompetitiveness to a  degree tha t p lac es them amongst the ranks of 

the developed  na tions of the world . Elsewhere, develop ing ec onomies a re only 

slowly c oming to  rea lize the stra teg ic  va lue of design. 

 

The design sec tor tends to be domina ted  by mic ro-enterp rises and se lf-employed  

and would  thus tie in well with small business development stra teg ies. In add ition, 

there is a  g rowing body of emp iric a l stud ies on the rela tionship  between effec tive 

design use and  ec onomic  benefit, whic h is beginning to strongly support the business 

c ase for design. 

 

Design is about p roduc ts, servic es, systems, environments and  c ommunic a tion. This is 

a  muc h b roader c onc ep t than the c ommon perc ep tion of design as p roduc t 

aesthetic s. Suc cessful design is by na ture user-c entred , and design-d riven innovation 

c an be g raphic a lly represented  as a  b ridge between the p roduc t development 

p roc ess and  user requirements on the one hand , and  between the p roduc t 

development p roc ess and  soc ie ta l requirements on the other. Design as an 

innovation ac tivity is c omp lementa ry to R&D in tha t it transforms resea rc h into  

c ommerc ia lly viab le p roduc ts and  services, and  b rings innova tion c loser to user 

needs. The role of the designer is to strengthen c ommunic a tion between the d ifferent 

parts of the innova tion p roc ess, to turn ideas and  technologic a l inventions into 

p roduc ts and  servic es, making them c ommerc ia lly viab le , user-friend ly and  

appealing . Design is, thus, inc reasingly being c onsidered  as a  stra tegic  tool for user-
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c entred  innova tion. It is a  holistic  and  multid isc ip lina ry p rob lem-solving approac h tha t 

takes the user’ s needs, asp ira tions and  ab ilities as its sta rting point and foc us, making 

p roduc ts, servic es and  systems more responsive to  environmenta l and soc ia l needs. 

 

Innovation in most industria lized  c ountries tends to  be d riven through the 

development of va riously named sc ienc e pa rks, inc uba tors, resea rc h networks and  

educ a tional exc hanges in spec ific  resea rc h a reas. However, a  design-d riven 

innovation (p roc ess requires new p layers, c onfigura tions and  c ombina tions. For this 

reason, this doc ument will p ropose tha t the Design Prec inc t be c onfigured  as a  

Design Pa rk, akin to the sec tor c lusters to be found  in trad ition sc ience pa rks but with 

some fundamenta l d ifferenc es.  

 

In add ition, the inc reased use of design as a  stra tegic  tool in business would  be 

supported  by an organiza tion, suc h as a Design Promotion Centre , which c ould  

inform and  support its applic a tions in business, and  in the pub lic  sec tor. 

 

 

2. Ec onomic  Clusters, Prec inc ts and Parks 

 

App roac hes to industria l development based  on industry c lusters has ga ined  

c urrenc y world-wide. Clusters a re being inc reasing ly rec ognized  as an important 

fac tor in competitiveness in c ountries’  ec onomies. A c luster is a  c onc ep t tha t 

rep resents a  pa rtic ula r geographic  loc us or hub  of spec ia l ac tivity whic h is c onta ined  

within the wider urban environment and soc io-ec onomic  systems. Mic hael Porter1  

defines c lusters as geographic a lly p roximate g roups of interc onnec ted c ompanies 

and assoc ia ted  institutions in a  pa rtic ula r fie ld , linked  by c ommonalities and  

c omplementa rities. He c ites 4 c ritic a l c ha rac teristic s of a  suc cessful c luster: Proximity, 

linkages, interac tions and c ritic a l mass. 

 

Another view rec ognises g roup ings of firms tha t have estab lished links based  on 

‘networks of ac tivity’  ra ther than on spa tia l p roximity a lone – suc h virtua l c lusters c an 

exhib it simila r linkages to geographic a lly based  c lusters.  

 

A c luster, thus, c an be more than a p roximate positioning of stakeholders: it is an 

open, dynamic  symbolic  system with multip le partic ipants, who ac t in d iverse and  

evolving rela tionships, with the c apac ity to c hange and evolve over time. This 

                                                      
1 1998. Clusters and  the New Ec onomics of Competition , Harva rd  Business Review 
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openness fosters soc ia l networks, innova tion p rocesses and knowledge sp illovers 

made possib le by geographic  and  spa tia l p roximity. At the same time it is extended  

through tec hnology into virtua l spa tia l re la tionships.  

 

Clusters c an take many d ifferent forms and  c an be known va riously as hubs, 

p rec inc ts, c lusters, researc h parks, and  sc ienc e pa rks. 

 

Ac c ord ing to the IASP Definition 2001, a  Sc ienc e Park is an organiza tion managed by 

spec ia lized  p rofessiona ls, whose ma in a im is to inc rease the wea lth of its c ommunity 

by p romoting the c ulture of innova tion and  the competitiveness of its assoc ia ted  

businesses and  knowledge-based institutions. 

 

To enab le these goals to  be met, a  Sc ienc e Park stimula tes and  manages the flow of 

knowledge and tec hnology amongst universities, R&D institutions, c ompanies and  

markets; it fac ilita tes the c rea tion and growth of innovation-based c ompanies 

through inc uba tion and  sp in-off p roc esses; and  p rovides other va lue-added servic es 

together with high qua lity space and  fac ilities. Examples of suc h sc ienc e pa rks a re: 

The Philadelphia  Sc ienc e Centre , the Innovation Hub , Tshwane, and  22@Barcelona . 

 

Wha t is c ritic a l to the func tioning of suc h a  p rec inc t /  sc ienc e pa rk /  c luster is the 

trip le helix rela tionship  model between government, industry and  the university.  

 

The Tshwane Innova tion Hub , p rovides a  South Afric an c ase study, build ing on past 

experienc e of sc ienc e parks in the region. The key elements of The Hub inc lude the 

c lassic  trip le helix rela tionships of government p rovid ing an enabling environment 

(bandwid th, government inc entives, fac ilities, networking), educ a tion /  industry 

interfaces, business (venture c apita l, anc hor tenants, spac e, re ta il linkages), ta rgeting  

of economic  sec tors, and  a c a ta lytic  role in reg ional innova tion development.  

 

Sta rted  as p ilot in 2004, it moved to a  new c ustom-built site and launc hed  with SAPPI 

as the first anc hor tenant in 2005.  In 2007/ 8 the Ac tiva tor p rogramme was launc hed . 

 

Where in the past sc ienc e and  resea rc h pa rks have tended to be estab lished  outside 

of the ma in urban environment, a  rela tively  recent shift in urban p lanning  has led to  

a  c hanging emphasis on the reintegra tion of suc h developments into the urban 

fab ric . The redefinition of use pa tterns in industria l a reas as c erta in manufac turing 

industries have dec lined , has fac ilita ted  this p roc ess.  
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Estab lished in 1963, the Philadelphia  Sc ienc e Centre sta rted as a c ollabora tion 

amongst loc a l ac ademic  institutions. It foc used  on p rovid ing physic a l space and  key 

resources needed to help  c ommerc ia lize new tec hnolog ies and  nurture new 

c ompanies. It inc orpora tes the c lassic  c riteria  for a  suc c essful sc ience pa rk /  hub /  

c luster, while develop ing within a  c entra l c ity environment, recyc ling existing 

build ings, and  revita lizing a  pa rticula r p rec inc t. In 2008 a  design development p lan 

for further revita liza tion of the Ma rket Street d istric t was tab led . The signific anc e of this 

app roach is tha t it func tions within the c ontext of the new urbanism agenda . 

 

22@Barc elona simila rly has been developed  within the p revious industria l d istric t of 

Poblenou while p reserving the texture and  legac y of the 19th c entury industria l 

a rc hitec ture. The a im is to develop  a ‘ c luster of c lusters’  as a  series of mini-sc ienc e 

parks. Inc orpora ted  into  this initia tive is the Ba rc elona  Design Innovation Cluster, 

designed  to ‘ inc rease the c ompetitiveness of sec tors in whic h design is a  stra teg ic  

element for fac ilita ting innova tion’ 2, and streng thening the b rand  Ba rc elona  Design. 

This p roc ess has been fac ilita ted  by the Barc elona  Design Centre (BDC). 

 

A further useful model, the Queensland  University of Tec hnology, in c ollabora tion with 

the City of Brisbane and the Sta te government, estab lished a Crea tive Industries’  

Prec inc t, uniting experimenta tion, educ a tion, innova tion and  business in a  mix of 

educ a tion and innova tion fac ilities integra ted  with residentia l, c ommerc ia l, re ta il and  

c ommunity fac ilities.  

 

 

 

SECTION D: The c ase for a Design Prec inc t /  Park in Cape Town 

 

The a rgument for estab lishing a Design Prec inc t /  Park sta rts with the rec ognition tha t 

Cape Town is a lready estab lished as a leader in c rea tivity and design in South Afric a . 

It makes sense to exp loit these c onsiderab le and  p resent resourc es to leverage 

design and  innova tion to make a  major c ontribution to ec onomic  development in 

the Western Cape. 

 

 

 

 

                                                      
2 12 February 2009. Barc elona  Design Centre  3rd Symposium on urba n Clusters.  
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1. Cape Town as a Design City 

 

The Western Cape has a wea lth of c rea tive design ta lent which is not being utlised  to  

its fullest c apac ity to d rive innova tion in the p rovinc e. The majority of Design sec tors 

ac tively represented  in the c ity c entre inc lude Jewellery Design, Advertising and 

Graphic  Design Agenc ies, Industria l Design c onsultanc ies, Fashion and Textile 

designers.  

 

In a  study undertaken for the Depa rtment of Ec onomic  Development and Tourism 

(DEDT) in 2005, entitled Development by Design, it was estima ted tha t there were 

1,769 qualified  and experienc ed  designers working in the p rovinc e, la rgely in the 

metropole .  Many of these a re sma ll businesses. 

 

The Mic ro-Ec onomic  Development Stra tegy (MEDS) Synthesis Report: Version 1: July 

2005 of the DEDT emphasized the importance of the c rea tive industries to d rive 

ec onomic  g rowth.  Out of the study a  range of spec ia l purpose vehic les (SPVs) were 

supported  or set up by the PGWC to support the development of industry sec tors in 

the p rovinc e.  These inc luded The Cape Cra ft and  Design Institute and Cape Town 

Fashion Counc il.  SPVs a re usually a t a rms leng th from government with separa te 

boa rds, and work in pa rtnership  with industry stakeholders.  

 

The City o f Cape Town is partic ula rly ric h in design and  c rea tive resourc es, sta rting  

with the rich a rc hitec tura l fab ric  of the c ity stretching historic a lly from the 17th c entury 

to the p resent. Loc al government has rec ognized the importance of innova tion and  

entrep reneurship  for the c ity.  It has rec ognized the importanc e of c rea tive industries 

in this respec t, and is develop ing a c rea tive industries stra tegy. It supports important 

design orienta ted events and  p rogrammes such as Design Indaba , the Cape Town 

Fashion Week, the Loeries as well as supporting  suc h agenc ies as Cape Cra ft and  

Design Institute .  

 

The Cape Town Pa rtnership , through its Crea tive Cape Town p rogramme has 

identified over 1,000 c rea tive entities in the c entra l c ity, of whic h the ma jority (over 

45%) a re design or design rela ted . Some of the ma jor Design sec tors ac tively 

rep resented  in the c ity c entre inc lude Jewellery Design, Advertising  and Graphic  

Design Agenc ies, Industria l Design c onsultanc ies, animation units, Arc hitec tura l and  

other built environment p rofessiona ls and  agenc ies, and  Fashion and Textile  

Designers.  
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The City bowl a rea , inc lud ing the Centra l City and  East City p rec inc t inc lude over 125 

spec ific  design p rac tic es, 56% of whic h rep resent the advertising and  g raphic  design 

industries. The b roader c entra l Cape Town City a rea , stre tc hing from Green Point 

through to Observa tory, houses a t least 227 design p rac tic es in d ifferent d isc ip lines 

with only a  sma ll sample of a rc hitec ts. Fashion and  textile designers, multimed ia and  

web p rac titioners were not inc luded in this survey. 

 

Of the 92 Advertising and  Graphic  Design Agenc ies rec orded in the Extended CBD, 

Green Point, Woodstoc k/ Salt River and  Observa tory a reas, 56% a re found  in the CBD 

a lone.  Interior Designers, on the other hand , tend  to be c onc entra ted in the Green 

Point and  Woodstoc k /  Sa lt River a reas with 66% of the tota l rec orded .  Industria l 

Design is still an extremely sma ll sec tor, g iven tha t there a re only two universities in the 

c ountry tha t offer Industria l Design p rogrammes, one being CPUT. This is a  design 

d isc ip line tha t opera tes ac ross a ll industry sec tors, and  is not c onfined to estab lished  

and defined  industries. It needs to be ac tively enc ouraged  and  developed . 

 

The City hosts 3 universities, one of whic h, the Cape Peninsula  University of 

Technology (CPUT) houses one of the la rgest design fac ulties in the c ountry, inc lud ing  

one of the only two industria l design p rogrammes. Disc ip lines inc lude fashion design, 

textiles design and  tec hnology, jewellery design, surfac e design, interior design, visua l 

c ommunic a tion design, film, multimed ia , a rc hitec tura l tec hnology and  pub lic  

rela tions.  CPUT c urrently has 27 Masters students in design and  7 Doc tora l students in 

design, with an average of 40 Bac helor o f Tec hnology Design p rojec ts, and  30 ICT 

p rojec ts resea rc h eac h yea r. The Hidd ingh Ha ll c ampus of the University of Cape 

Town p rovides Fine Art, Design and new med ia educ a tion and  has been 

ama lgama ted as the Gordon Institute of Crea tive and  Performing Arts with a  strong 

foc us on app lied  and  c utting edge resea rc h. 

 

Other educ a tiona l institutions, in the City inc lude the Cape College and p riva te 

design sc hools suc h as the Red & Yellow School, Vega  Brand  Communic a tion, 

Advertising College of Southern Afric a , Insc ape, and City Va rsity. All of these a re 

situa ted  within the Cape Town City c entra l a rea , with CPUT in pa rtic ula r being  

ad jac ent to the East City p rec inc t.  

 

Many of the Cape design p rac tic es and  designers based  in the c ity a re rec ognized  

as being world  c lass and have c onsistently won both interna tiona l awards and  design 

and p rototype awards a t the South Afric a  Bureau of Standards Disa  Awards. 
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Cape Town is home to the Design Indaba , rec ognized  interna tionally as the most 

p restig ious design c onference of its kind in the world . Linked with the c onferenc e 

itself, is the Design Indaba  Expo, whic h has c ome to represent the best in South 

Afric an design to an interna tiona l aud ienc e of buyers, a ttrac ting inc reasing numbers 

eac h year.  

 

Design influenc es a  range of pub lishing  and  film sec tors – both of whic h a re 

c onsidered  signific ant sec tors in the reg ion. The c entra l c ity is home to a  la rge 

number of key film and  multimed ia entities as well as those c onnec ted  to the 

publishing  industry. In add ition, the c ity c entre hosts many of the most important a rt 

ga lleries in the c ity, thea tres, bookshops, museums, lib ra ries, a rc hives, live music  

venues and  c lubs, re ta il boutiques, and  is, importantly, a  key hospita lity hub  in the 

c ity. With over 400,000 peoples moving through the c ity da ily, more than 20,000 

students based here annua lly, and it being the key a rea  through whic h the more 

than 1 million interna tional tourists move, the c ity c entre is an important p lac e of 

meeting ac ross d ivides. Its walkab ility and  rela tive sec urity help  make it an important 

ec onomic  hub c ontributing a round 40% of the c ity’ s GDP. 

 

Crea tive Cape Town a lso reports on a  trend  towa rds setting up  hubs for c rea tive 

industries, most of whic h a re p riva te initia tives,, e .g . The Distric t, 210 On Long, Med ia  

Hive, Bisc uit Mill, Old  Castle Breweries, Fa irwea ther House, e t a l. in add ition to a  move 

to the eastern sec tions of the c ity of many c rea tive industries (in searc h of lower 

renta ls but with a  desire to be c lose to the c entre). 

 

Cape Town should be seen as being in the vangua rd  of c ultura l ac tivities in South 

Afric a , with a  vibrant music  sc ene, inc lud ing suc h p restig ious events as the Cape 

Town Interna tional Jazz Festiva l, a  qua lity symphony orchestra , renowned Opera  and  

Ba llet c ompanies, Jazza rt, live music  venues, a  vib rant c a fé and restaurant c ulture, 

and numerous thea tres, museums, lib ra ries, ga lleries. It is host to a  la rge number of 

festiva ls and events, pa rtic ula rly through the Cape Town Interna tiona l Convention 

Centre, inc lud ing Design indaba expo, Dec orex, South Afric an Handmade 

Collec tion, Handmade Cape, Nokia  Fashion Week, CT Homemakers Expo, Adderley 

street night market, Wine and  Food  Festiva l, Gourmet Festiva l, Jazza thon, Mother City 

Queer Projec t, Argus c yc le Tour, Out in Afric a  (Gay and Lesb ian film festiva l), Design 

for Living , Cape Town Interna tiona l book Fa ir, and  the na tional Loeries Awards. 
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Ric hard Florida 3, asserts tha t those who c rea te in business and  tec hnology a re 

a ttrac ted  to live in p lac es tha t offer stimula ting, enabling , c rea tive environments. He  

desc ribes the soc ia l struc ture of c rea tivity as a  supportive soc ia l milieu tha t is open to  

a ll forms of c rea tivity – a rtistic  and  c ultura l as well as tec hnologic a l and  ec onomic  - 

whic h p rovides an underlying hab ita t in whic h multid imensiona l forms of c rea tivity 

take root and  flourish. Cape Town is fast bec oming suc h a  p lac e. It o ffers a  

partic ula rly ric hly textured  physic a l built environment, redolent with history and  

examples of iconic  struc tures from the 17th c entury to the p resent, a  beautiful na tura l 

environment embrac ing mounta in and  sea , and  a  range of design and  c rea tive and  

c ultura l industries’  resourc es tha t p rovide a  vibrant c ultura l c ontext. 

 

 

2. Design Prec inc t /  Park Proposal 

 

The ECDI p roposes the estab lishment of a  Design Pa rk modelled  on some of the 

examples tha t have p reviously been eluc ida ted . In c onsidering a p roposa l 

enc ompassing a b road  range of design d isc ip lines, a  number of interlinked elements 

into whic h this Design Pa rk p roposa l could  be integra ted  a re of importanc e: 

 

a. Critic al Elements 

 

i. The Resea rc h report c ommissioned  by DEDT (See Sec tion B, above). 

Business Case: Design Prec inc t. Marc h 2009. Mthente researc h and  

c onsulting Servic es.  

 

This report c lea rly identifies the need and makes a strong a rgument 

for the estab lishment of a  Design Prec inc t; 

 

ii. The strength of the Design sec tor and of c rea tive industries for the 

City’ s positioning , globa l c ompetitiveness and  ab ility to grow the 

ec onomic  potentia l of the c ity, resulting in more jobs and better 

livelihoods.  

 

The importanc e and  well entrenched  na ture of such p layers as the 

CPUT, Design Indaba , Cape Film Commission (CFC), CTFC, and  CCDI 

p rovides a p la tform whic h c an assist in ga infully exp loiting the set o f 

                                                      
3     . The Rise of the Crea tive Class.  
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design assets to the benefit of the economic  development in the City 

and the region. 

 

iii. The rec ognition of Cape Town as a  leading c rea tive and design 

c entre . 

 

This may be c ap ita lised  upon in the possib le app lic a tion as World  

Design Cap ita l 2014, and  the link to  the UNESCO Crea tive c ities 

initia tive. 

 

iv. The p roposed b road band stra tegy of the City o f Cape Town whic h 

c ould  fac ilita te virtua l links ac ross c ity p rec inc ts.  

 

The insta lla tion of the b roadband will fac ilita te the estab lishment o f 

virtua l networks and develop  g rea ter c ohesion between the d ifferent 

sec tors and  role-p layers. 

 

v. The importanc e of the c entra l c ity and  its g rowing sta ture whic h is 

due, amongst o ther things, to the work of the Cape Town Pa rtnership  

(CTP): 

 

·  The Centra l City Improvement Distric t ‘ s (CCID) work in making 

the c ity sa fe and c lean, and the CTP’ s stra teg ic  work b ring ing 

over R14bn. Worth of investment into the c ity c entre sinc e 1999; 

·  The Centra l City Development Stra tegy (CCDS) whic h a ims to  

make the c ity c entre , Cape Town’s p remier businesses loc a tion 

rec ognized globally; a  high qua lity susta inab le urban 

environment; a  popula r destina tion for Capetonians and  

visitors; a  lead ing  centre  for knowledge, innova tion, c rea tivity 

and  c ulture in Afric a  and  the South 

·  Crea tive Cape Town Initia tive, whic h is a imed a t c rea ting a  

p roac tive c rea tive milieu in the c ity c entre. 

 

vi. The p resence of the Cape Peninsula  University of Technology, with its 

Fac ulty of Informatics and Design. 

 

The institution a lready has a  reputa tion for innova tive design in the 

fie ld  of c rea tive communities, design for development, e tc . and  
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c urrently has 27 Masters students and 7 Doc tora l students reg istered  

for Design post-gradua te p rogrammes, and  severa l new 

postgradua te app lic a tions for 2010 a re in p rogress. An average of 40 

Bac helor of Technology Design p rojec ts and  an average of 30 ICT 

p rojec ts a re researc hed  eac h yea r. 

 

vii. The p resenc e of spac es espec ia lly within the East City which c an be 

revita lised  and  build ings whic h c an be recyc led  for use in the 

p roposed  Prec inc t /  Pa rk. 

 

In partic ula r, spac es for incuba tors, stud ios, showrooms, re ta il outle ts, 

workshops, e tc . whic h a re read ily ava ilab le .  See Annexure A for 

g rea ter deta ils. 

 

viii. The appa rent buy-in of industry. 

 

The Fashion and Textile industries have a lready ind ic a ted  a  

p rovisional app rova l of the p roposa l.  

 

 

 

 

 

 

 

 

 

 

 

 

 

b. Developmental Model 

 

i. Phase 1  

 

The Mthente Report p rovides for the estab lishment of a  Fashion industry hub  

and  inc uba tor. Events have overtaken us to  a  c erta in extent, in tha t the Cape 

Town Fashion Counc il (CTFC) has a lready moved  into 75 Harring ton Street 

 
All of the above will p rovide either the possib ility of, or the a lready existent key 
elements to be found  in any c luster or hub , viz: 
 

i. Potentia l for Tec hnology transfer a rising from Relevant R&D 
ii. Potentia l for business inc uba tion, a llowing for re ta il spac es, 

showrooms, use of spec ia lized  equipment, business mentoring 
iii. Virtua l and physic a l networking , p roximity, c onnec tivity 
iv. Enabling environment, inc lud ing bandwid th, fac ilities, and  

government inc entives  
v. Approp ria te spac es tha t can be adap ted  for reuse in a  d ifferent 

c ontext. 
vi. Educ a tion/ Industry interfac e 
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where the 1st floor of the build ing, c urrently la rgely oc c upied  by the Cape 

Craft and  Design Institute, will shortly bec ome availab le. In the interim, the 

CTFC has a lready moved  into the CCDI p remises and  d isc ussions a re 

underway to estab lish how resourc es c an be shared  and  managed most cost 

effec tively. This c rea tive hub forms the nuc leus of a  b roader design 

p rec inc t/ pa rk. 

 

In add ition the lease for the Grana ry has been sec ured  by the Cape Town 

Heritage Trust who is looking a t develop ing a  design c entred  hub with a  

restaurant/ coffee shop and  c rea tive industries’ tenants in the build ing.  The 

Distric t Six Museum’s Sac ks Futeran Build ing will shortly begin development of a  

thea tre and restaurant in its spac e done in pa rtnership  with a  philanthrop ic  

investor and  an interna tiona lly renowned thea tre g roup .  

 

Skills upgrad ing is a lready taking p lac e and events a re being p lanned .  In 

addition Crea tive Cape Town runs regula r Crea tive Cluster events in the a rea  

with Woolworths who a re an important c orpora te pa rtner a lready supporting  

design extensively.  

 

ii. Phases 2 and 3 

 

A full p rojec t management p lan would need to be developed , with 

approp ria te time lines. However, some aspec ts c ould  be imp lemented  using  

existing infrastruc ture, e .g . vanguard p rojec ts have been d rawn up  by 

d ifferent sec tor bodies.  (see Annexure B) 

 

In addition it this p roposa l lays down a  range of potentia l ways forwa rd  suc h 

as the development of feasib ility stud ies and other rela ted  resea rc h, the  

potentia l of sec uring c erta in p roperties in the a rea and  the development of 

an urban design framework for the a rea .  

 

c . Loc ation 

 

Historic a lly the settlement of Cape Town sta rted  a t the c entre , over time sp ira lling 

outwards as it g rew. As the historic a l timeline developed , the c ity expanded outwa rd , 

integra ting the c hain o f villages a round the foot of the mounta in into its urban 

borders.  Industria l a reas sp read to Woodstoc k and Sa lt River, bec oming the loc i for 

the once thriving c lo thing , textile and  furniture industries of the Western Cape. 
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Subsequent developments, inc lud ing the depopula tion of the c ity centre 

ac c elera ted by forced  remova ls o f the apa rtheid  era  government, and  grand iose 

urban p lanning p rojec ts, c hanged the soc ia l dynamic s within the c ity c entre itself. 

 

With c hanges and shrinkage in the manufac turing industries, la rge fac tory and  offic e 

build ings have bec ome vac ant partic ula rly in the eastern sec tor of the c ity, 

Woodstoc k and Sa lt River. A redefinition of the use of existing fab ric  has fo llowed and  

opportunists, seeing the possib ilities of la rge spac es a t non p remium p ric es, have 

bec ome the first to move into these spac es. Ma jor a rt ga lleries, c rea tive c ommunity 

enc laves, inc lud ing  loc a l fresh p roduc e markets, e.g . the Pyotts Bisc uit Fac tory, and  

sma ll design houses have seized  this opportunity. 

 

In terms of the Centra l City development stra tegy, the City has been d ivided  into 20 

neighbourhoods. Two of these have been signalled  in the Mthente report as potentia l 

loc a tions for a  design hub : the East City Prec inc t /  Grand  Parade; and  Woodstoc k /  

Sa lt River. This interest g roup  (ECDI) has chosen to foc us on the East City in p referenc e 

to Woodstoc k /  Sa lt River as a  Design Prec inc t a t this stage, for a  number of reasons.  

One of the key reasons is tha t the East City is firstly under the management of the 

Centra l Improvement Distric t and has been sec ured  and  is regula rly c lean.  It a lso has 

signific ant pa rking and  is c lose to the main hub  of public  transport.  It is importantly 

pedestrian friend ly and  c onnec ted to key a reas of trade and tourism in the c ity.  It 

thus has signific ant foot fa ll from peop le of both low and midd le inc ome.   Fina lly the 

a rea  c onta ins a  number of government owned build ings whic h p rovide an 

opportunity for subsid ized renta ls and  innova tive developments.  

 

The Eastern City p rec inc t is seeing important developments and  opportunities for 

boosting the c rea tive ec onomy, in partic ula r The Granary, The Castle, the Drill Ha ll 

development, the Cape Town Sta tion and  Grand Pa rade upgrades and  the Distric t 

Six Museum’s Sac ks Futeran development.  

 

It should  be noted  tha t situa ting the Design Prec inc t in the East City Prec inc t rec eives 

some impetus from the fac t tha t the Cape Cra ft and Design Institute (CCDI), a t 75 

Harring ton Street, is a lready loc a ted  in the a rea  and is in the p roc ess of imp lementing  

its own sta tus as a  c ra ft hub as designa ted  by the d ti. A number o f c urrent initia tives 

will support this hub  sta tus, in partic ula r the p roposed  Handmade Sec tor Technic a l 

Research and  Development Centre (see Append ix B: Vanguard  p rojec ts), and  a  

p roposed  c ra ft inc uba tor whic h will form pa rt of a  b roader p roduc er support 

stra tegy, inc lud ing d ispersed  p roduc tion hubs supported  by the City of Cape Town. 
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In addition the p roposal for a  Fashion hub  is a lready being put into effec t by the 

loc a tion of the Cape Town Fashion Counc il in 75 Harring ton Street, where ec onomies 

of sc a le in terms of infrastruc ture and  sha ring of fac ilities with CCDI, a re a lready being 

c onsidered . The estab lishment of a  Fashion and  Textile Tec hnology sta tion by 

Tshumisano Trust is a lready in hand , and  will p robab ly be linked  to the existing FabLab 

fac ility housed  in the CCDI.  While some CMT’s a re a lready loc a ted  in the a rea , o thers 

in the Sa lt River/ Woodstoc k reg ion c ould  be linked via  virtua l connec tions and  

networks. 

 

With the future redevelopment of Distric t 6, the p roposed  residentia l p rec inc t for 

Members of Pa rliament in Roeland  Street, and the reintegra tion of residentia l 

e lements into the Centra l Business Distric t, the founda tion is being la id  to c rea te a  

vib rant soc ia l environment, with a  24 hour c oncentra tion of popula tion, and  

extended periods of ac tivity beyond  business hours. This p rovides an opportunity to  

rethink the urban fabric  and  take advantage of the pa rtic ula r c onvergenc e of 

residents, educ a tiona l and  government institutions, SPV’s suc h as the CCDI and  the 

Cape Town Fashion Counc il, industria l sec tors and c ultura l ac tivities in the eastern 

p rec inc t of the c ity, to build  a  living design c ommunity tha t c an make a  vib rant 

c ontribution to the ec onomy and texture o f the c ity.  However, the p roposa l is not 

tha t these elements be intentiona lly p rovided  for, but tha t, by inc reasing the vib rant 

ac tivities in the a rea through the development of the sec tor hubs and  inc reasing 

interac tion ac ross sec tors, c ommerc ia lly d riven enterp rises will sta rt to move into the 

a rea  and genera te d ifferent kinds of development. 

 

Inc reased  ec onomic  ac tivity, together with a  residentia l and educ a tiona l 

c omponent, would  b ring in its p lace the estab lishment of servic e enterp rises: food  

shops, fresh p roduce markets, c offee shops, restaurants, ga lleries, bookshops, e tc . a ll 

inc reasing the possib ilities for informa l networking . 

 

The selec tion of the East c ity p rec inc t as the p rima ry foc us for the Design Prec inc t /  

Pa rk does not exc lude virtua l links being c rea ted  with the Woodstoc k /  Sa lt River 

p rec inc t, where a  la rge number of the elements in the c lothing va lue c hain a re still 

housed  and  from whic h it may be neither p rac tic a l nor desirab le for them to 

reloc a te. See Annexure A for more deta ils about the a rea  inc lud ing maps and lists of 

relevant bod ies.   
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d. Key Princ iples in the establishment of a Design Prec inc t /  Park 

 

On p roposing the Design Prec inc t /  Pa rk c onc ep t, the following p rinc ip les should  be 

app lied : 

 

i. Leveraging the c ultura l heritage of the East City p rec inc t to develop  

unique identity where heritage build ings c ombine with an otherwise 

g ritty c ommerc ia l /  industria l /  residentia l environment  

 
Further advantages for situa ting the Design Prec inc t within the Eastern City 
p rec inc t a re the following : 
 

·  The c urrent ava ilab ility o f p rovinc ia l and  c ity build ings and  spac es, 
inc lud ing road reserves, for development a t re la tively a ffordab le 
ra tes  

·  Sa fety, Sec urity, Cleansing and  Parking  
·  Its c lose p roximity to City Centre with good  transport c onnec tions – 

ra il, bus and  minitaxis, as well as good pedestrian ac c ess, sinc e la rge 
a reas of the c ity a re being pedestrianised . The revamped Grand  
Pa rade will p rovide a  people-c entred  spac e as introduc tion to the 
p rec inc t. The further pedestrianisa tion of Longmarket Street up  to 
Tenant Road, will link the City (inc lud ing the East p rec inc t), the 
University and  Distric t Six. 

·  Institutions either within or c lose to the p rec inc t and  potentia l 
stakeholders. A signific antly la rge number of these a re a lready 
situa ted  within the East City p rec inc t or c entra l c ity d istric t, inc lud ing 
the Cape College, Distric t Six Museum and  The City Lib ra ry as key 
pa rtners. 

·  The p resenc e of a  ric hly textured and historic a l environment 
c onta ining both gritty industria l build ings and  heritage build ings of 
note inc lud ing the following : The Granary, The City Ha ll, the Drill Ha ll, 
Mutua l Heights, SAHRA headquarters, numerous good  examples of 
la te 19th c entury Edward ian and Vic torian build ings, as well as la te 
19th c entury warehouses, e .g . 77 Longmarket Street, Pa rliament 
build ings, e tc . 

·  The ava ilab ility o f The Granary as a key loc a tion. 
·  The potentia l of the City Hall as a  key venue for c rea tive industries 

and  performanc e 
·  The potentia l for a  redeveloped and higher p rofile Good Hope 

Centre  
·  The potentia l of the Castle  being  taken over by the Depa rtment o f 

Arts and  Culture and  used  for c ultura l industries. 
·  Its p roximity to the vib rant c ultura l ac tivities of the c ity, c rea ting  a  

potentia lly ric h neighbourhood mix of work, le isure and  c ultura l 
ac tivities. 

·  The potentia l  of a ttrac ting suc h p rojec ts as Bandwid th Ba rn into the 
a rea . 
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ii. Develop ing a  vib rant mixed  use environment where the living, 

working, le isure and c ultura l needs of residents and  visitors a re met. 

iii. Crea ting linkages ac ross the va lue c hain without nec essa rily 

physic a lly reloc a ting the components. 

iv. Opera ting as both a  physic a l and  virtua l p rec inc t 

v. Develop ing app rop ria te mec hanisms for p rovision of support, 

infrastruc ture and resourc es. 

vi. Opera ting with c lear rules of engagement, transpa renc y, 

vii. Opera tion of trip le helix model, the c onvergenc e of public , p riva te 

and educ a tiona l institutions. 

viii. Importanc e of information and  soc ia l networks  

ix. Commitment to a t least one p rojec t initia lly 

x. Princ ip le of demand  (user) d riven innova tion p roc esses 

 

 

3. Roles of Respec tive Stakeholders 

 

The key d rivers in this p roc ess would  need  to  be a  c ombina tion of p riva te enterp rise, 

educ a tion, and  government. 

 

a. National Government 

 

i. Continued support from DST in respec t of FabLab opera tions 

ii. Provision of appropria te equipment and  human resourc es funding , 

and continued  support from Tshumisano Trust in respec t of the 

Fashion and  Textile Tec hnology Sta tion 

iii. Examining the feasib ility of The Castle bec oming a  key pa rtner in the 

Design Prec inc t/ Pa rk with fac ilities a t the Castle  being a lloc a ted  to 

use by the Design and  Cultura l industries.  

iv. Support from its Investing in Culture p rogramme to job c rea tion 

rela ted  p rogrammes a ttac hed  to design p rojec ts. 

 

b. Provinc ial Government 

 

i. Serve as c a ta lyst through stra teg ic  investments and  partnering  

ii. Enc ourage p riva te sec tor innova tion and  investment by p rovid ing 

inc entives 

iii. Fac ilita ting ac c ess to government owned build ings. 
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iv. Support a  vib rant enabling environment whic h would serve to a ttrac t 

existing and  emerg ing designers into the p rec inc t. They in turn would  

be followed by c ommerc ia l enterp rises supporting their ac tivities, e .g . 

rep ro houses, photographers, and  a rt and design materia ls supp liers 

v. Support the estab lishment of a  design p romotion p rogramme, 

integra ted into the workings of the CCDI, emphasizing the role o f 

design as stra tegic  element in innova tion and  business 

c ompetitiveness and  imp roving qua lity of life for Cape Town c itizens. 

 

c . City of Cape Town 

 

i. Fac ilita te ac c ess to  c ity owned build ings. 

ii. Undertake an integra ted spa tia l p lanning exerc ise, in line with new 

urbanism whic h would a llow for susta inab le mix of uses which will 

service the va rious demands of the people who work, p lay and  live 

here; better c onnec ted , quality spac e; integra ted  func tioning ; 

fac ilita te ac tive street frontages c olonized  by vib rant mix of uses. 

iii. develop  bandwid th in the a rea  

iv. serve as a  c a ta lyst through stra teg ic  investments and  partnering  

v. enc ourage p riva te sec tor innova tion and  investment by p rovid ing 

inc entives. 

 

d. Cape Town Partnership/ CCID 

 

i. p rovide ongoing sec urity, c leansing , soc ia l development and  parking 

management in the a rea  

ii. Ra ise the p rofile of East  City Park through  marketing and 

rela tionships with Cape Town Tourism  

iii. Through its Crea tive Cape Town p rogramme to c ontinue and  ra ise 

the ba r in terms of its Crea tive Cluster p rogramme.  

 

e. Industry 

 

i. As industry bec omes inc reasingly involved , the refurb ishment of 

existing build ings , e.g . 77 Longmarket Street, and  the numerous 

office b loc ks and wa rehouses in the a rea , for adap tive reuse 

app rop ria te to develop ing fac ilities for the p romotion of c rea tive 

industries and  design, but doing so in suc h as way as to enhanc e 
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ra ther than destroy the c harac ter and  texture of the existing 

environment 

ii. To develop  physic a l and  virtua l c onnec tions between elements tha t 

a lready exist within this partic ula r a rea , e .g . the Cape Cra ft and  

Design Institute, the Cape Peninsula  University of Technology, the 

Distric t 6 Museum, the Cape Town Fashion Counc il, with a  view to  

sha ring resourc es and  develop ing synerg ies in opera tions and  

ac tivities. 

iii. To estab lish design hubs and  inc uba tors, based  on the bandwid th 

barn c onc ep t whic h would p rovide stud io ac commoda tion for 

emerg ing designers, while p rovid ing them with shared administra tive 

and tec hnic a l resourc es, suc h as rap id  p roto typ ing fac ilities, 

p roto type and  model build ing workshops, ac c ess to spec ia lized  

equipment, the estab lishment of a  Textile Tec hnology sta tion, 

showrooms, and sample p roduc tion fac ilities. 

iv. The development of extensive networked  rela tionships, both physic a l 

and virtua l, in terms of existing initia tives, and  the c lustering of 

resources. 

v. Mec hanisms for the p rovision of venture c ap ita l. 

vi. Other c rea tive industry rela ted  p rojec ts and  initia tives tha t ra ise the 

vita lity and  interest of the a rea  

 

f. Educ ation  

 

i. Develop ing design researc h to support the ac tivities o f businesses 

opera ting within the p rec inc t 

ii. Develop ing design resea rc h tha t supports the stra teg ic  ob jec tives of 

the p rovinc e and  the c ity, i.e . design for development, c rea tive 

c ommunities, e tc . 

iii. Borders between d ifferent design d isc ip lines a re bec oming  

inc reasingly b lurred and  the positioning of a  range of d isc ip lines 

within a  single a rea  would  p rovide for the development o f 

inc reasingly integra ted  solutions ac ross d isc rete borders. The link with 

the educ a tion institution, and its resea rc h resourc es, would p rovide 

further enric hment potentia l for the design industry in the Western 

Cape. 
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Please refer to Annexure B for more deta il of vanguard p rojec ts p roposed  by c urrent 

partners of the ECDI 

 

 

4. Immediate Steps to be taken 

 

On agreement by the Provinc e and the City to imp lement the p roposed Design 

Prec inc t Park together with ECDI, the following key steps would  need  to  be 

undertaken: 

 

a . Fac ilita te c ommunic a tion and d ia logue with SPV’s, industry 

rep resenta tives, p rovinc ia l and loc a l government depa rtments; estab lishment of 

forma l stakeholder g roups for c ontinuing the d isc ussion. And  to b roaden the 

stakeholder g roup  of the ECDI 

 

b . The p rovince to undertake a  more deta iled  feasib ility p roc ess as outlined  

in the Mthente Report: 

 

i. Provide p rec ise estima tes of the c osts assoc ia ted  with those aspec ts 

of the p rojec t ac c ep ted  by DEDT 

 

ii. Identify spec ific  sourc es of p riva te and  pub lic  sec tor funding  

 

iii. Provide more in-dep th assessment o f p roposed loc a tions for the 

initia tive and  their viab ility  

 

iv. Investiga te feasib ility of ac quisition of identified  spac es both pub lic  

and p riva te.  

 

v. To begin the p roc ess of deproc lama tion of road reserves on 

Canterbury street towa rd s the Design Pa rk/ Prec inc t 

 

vi. To link the City Hall development to the Design Prec inc t/ Park 

 

c . Identify the most appropria te management and  opera tiona l struc ture  

 

d . Develop  p rojec t p lan, with deta iled estima tes of c osts assoc ia ted  with 

p rojec t and inc lud ing the following: 
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i. Agreements on numbers of enterp rises and  mix.  

 

ii. Provision for Inc uba tion, partic ula rly emerg ing entrep reneurs/  

designers, but a lso inc lud ing midd le and  anchor tenants 

 

iii. Provision for Mentoring, pa rtic ula rly emerging 

entrep reneurs/ designers 

 

iv. App ropria te models of shared infrastruc ture (c f. Bandwid th Ba rn) 
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ANNEXURE A 

 

THE EAST CITY  

 

The East City is the a rea  east of Adderley Street. The Centra l City Improvement Distric t 

boundary runs from Adderley to Ca terbury and goes up   to Sp in and  Roeland Street.  

It is an a rea  tha t has extensive government owned build ings with many being used  

for government servic es or for c ultura l ends. The a rea c onta ins important heritage 

spac es inc lud ing The Castle , Drill Hall, Grana ry and  The City Ha ll.   It is a lso c onta ins a  

few public  spac es inc lud ing the heritage signific ant Grand Pa rade, Churc h Square 

and Ha rrington Square.   Bec ause of its stra teg ic  rela tionship  vis a  vis pub lic  transport 

– tra in, bus and  mini-bus taxi, the spac e is a  busy transport node and  the Grand  

Pa rade c onnec tion with the sta tion a ttrac ts some of the highest movements of 

pedestrians in the c ity.  However most footfa ll tends to move west towards the 

p redominanly commerc ia l side of the old  c ity and  to the Foreshore for historic a l 

reasons.  Bec ause of the p redominanc e of government owned land  in the East City 

whic h has in a  number of c ases not been well developed  or op tima lly used , and  

bec ause pub lic  spac e has been neglec ted  in the a rea , there has not been muc h 

p riva te sec tor development in the a rea . In addition the Distric t Six redevelopment 

p roc ess whic h should  have seen more  than 20 000 people move into the a rea and  

signific antly boosted the ec onomy and  vib ranc y of the centra l c ity and  the East City 

has been sta lled by politic a l and  log istic a l p rob lems.  

 

There has been numerous moves to reinvent the East City a rea stretc hing bac k more 

than two dec ades. Most rec ently the East City Development Conferenc e 2004 

sta rted a  p roc ess to reinvent the a rea , however while major ideas sta lled  , the a rea  

has seen some c hanges. The redevelopment of Churc h Square in 2006/ 7 was one 

p rojec t tha t c ame out o f the p roc ess. Even more rec ently the World  Cup 2010 has 

p rovided  the impetus for a  set of redevelopments inc lud ing the upgrade of the Cape 

Town Sta tion and the Grand  Pa rade revitilisa tion p roc ess.   
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THE EAST CITY DESIGN PRECINCT BOUNDARIES 

The East City Design initia tive has p roposed  the the East City for a  Design 

p rec inc t/ pa rk.  Rec ognising the importanc e of the Good Hope c entre for eventing 

and c onferences and  its shabby sta te in recent yea rs, it has been inc luded  in the 

p roposed  a rea  suggested  by ECDI.  Moreover the ECDI rec ognises tha t the a rea  for 

the Design Pa rk 

may not inc lude 

the exac t 

bounda ries of the 

CCID boundary 

but should  

stra tegic a lly 

exc lude some 

a reas (suc h as the 

government 

d istric t south of 

Long Market 

street) and  inc lude others suc h as the Canterbury Road Reserves and the route to the 

Good Hope Centre .    

 

The map to the left shows the East City Design Prec inc t /  Pa rk p roposed  boundaries 

as desc ribed  above in c ontext with the b roader c entra l c ity. 

 

The maps below shows a  c lose up  of 

the a rea .  The key major fac ilities and  

pa rtners in the a rea  inc lude: The City 

Lib ra ry (Drill Ha ll), Cape Town College,  

City Ha ll, Castle , Good Hope Centre , 

Woolworths, CCDI, Cape Town Fashion 

Counc il, the Distric t Six Museum, the 

Grana ry, Grand Pa rade, the Cape 

Town Sta tion and  Woodheads. The 

a rea  p roposed  for development as the c ore of the design hub  is a  smaller segment of 

the a rea .  
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More espec ia lly the a rea bound  between Buitenkant to Primrose, Da rling to Ba rrac k 

Streets.  

This is an a rea  whic h has signific ant number of c rea tive industries as this map below 

(c onnec ted  the list o f 58 entities a t the end  of this annex shows). Key entities in this 

a rea  inc lude fashion rela ted  g roups inc lud ing a number of CMTs (not ma rked  in the 

map ). While this is 

only a  portion of 

c rea tive industries 

in the c ity (and  

the a rea) – the 

bulk a re in the 

c entra l c ity a rea  - 

there is a  

defina te shift  

eastwards of 

c rea tive industries 

as they sea rc h for 

c heaper renta ls.   

The potentia l o f 

the East City as a  

p lac e to be 

based  is however impac ted by the fac t tha t the a rea is poorly developed , meaning 

footfa ll is not strong, desp ite having good  urban management.  As many of  the 

c rea tives moving East have found , Woodstoc k is a  sec urity risk with even lower 
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footfa ll. Only sec urity c omp lexes like the Bisc uit Mill or Old  Castle Breweries do well 

and even then, it is d iffic ult to  be based in an a rea  where pub lic  space is c ontested  

and potentia lly unsa fe, and  where opportunities to ea t or shop a re a  d rive away.  

East City thus p rovides a  g rea t a lterna tive bec ause the extent of sta te owned land  

opens the potentia l for subsid ised  spac es, making the spac e possib ly the most 

dynamic  in the c ity.      

 

The map  below b reaks d own the va rious c rea tive ac tivities in the a rea ac c ord ing to 

type.  Signific ant in the a rea is the Distric t Six Museum –a  non p rofit museum which 

has bec ome a  

popula r tourist 

destina tion 

a ttrac ting more 

than 45 00 peop le 

annua lly.   The 

museum has 

extended  it 

p remises to the 

Sac ks Futeran 

Complex where 

c urrently its 2010 

exhib ition – Field  

of Play is loc a ted .  

The Museum has rec ently signed a  deal to ac c ommoda te a  thea tre c ompany in this 

spac e and  a  resturant.    Also in the a rea  is the design hub  ac comodating CCDI and  

Cape Fashion Counc il.  Woodheads, one of CT’s older businesses supporting c ra fts 

and fashion, is in the a rea . 

 

Figure 5: Creative Industries 

The East City  is ric h with trad ing as the figure 7 below shows. There is a  va rie ty of 

trad ing (from a lc ohol sa les to c a r repa irs and more) with a  number of c lo thing rela ted  

stores – some selling Chinese imports and  others foc using on orig ina l South Afric an 

made item 
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Figure 6: 

Trading 

 

There a re 

a  number of spac es of tourist ac c ommodation, ba rs and c lubs, c offee shops, fast 

food  and  restaurants in the East City.  It has bec ome a  p referred p lac e for loc a l live 

music  with the popula r Assembly night c lub . There is a lso the popula r Art c afé 38 

Spec ia l, the famous bakery and  c ake maker Cha rleys in the a rea . The popula r 

Portuguese restaurant Dias Tavern and  the new c lub Chevelle a re a lso based  in the 

a rea .  Close by is the famous Book Lounge.  

 

Figure 9: The Hospitality Industry 
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The p resenc e of Woolworths head  offic e in the a rea  – a  c orpora te tha t has p laced  its 

weight behind  design and susta inab ility – makes the c onnec tion with b ig  business 

stronger.  Woolworths owns a lmost 3 c ity b loc ks and has invested  g rea tly in the pub lic  

spac e upgrades in the a rea a round its p rec inc t.    

      

 

The a rea  is ric h with a rc hitec tura lly signific ant 

build ings inc lud ing  the  Castle , Drill Ha ll and  

Grana ry build ings. 

 

 

 

 

 

Proposed East City Prec inc t Core area  

 

The c ore c ultura l hub  in the a rea  is p roposed  between Buitenkant and  Primrose and  

Da rling  and  Ba rrac k Streets. The map below shows a ll build ings (ma rked  in g reen 

whic h a re c urrently ac tive as c ultura l or c rea tive industry spac es. The a reas marked  in 

light b lue a re underdeveloped (and / or useful for a  design p rec inc t) sta te owned  

build ings. Properties owned by City and  p rovinc e whic h have opportunities for 

strengthing the design p rec inc t, a llowing for subsid ised  renta l and  ded ic a ted  c ultura l 

spac es to  be made a  rea lity with less of the c osts assoc ia ted  with buying p roperty.   

The road  reserves (marked  in b rown) set aside in the 60s/ 70s p rovide a strong 

opportunity for mixed  use development tha t could  inc lude housing and  educ a tiona l 

fac ilities for CPUT for example. For these reasons it is p roposed tha t these be  

The maroon a reas a re public  spac es.  These inc lude Grand Parade and  Harring ton 

Squa re.  Ha rring ton Squa re p ro-vides the potentia l for a  qua lity public  spac e whic h 

c ould  be bound by historic a and  c ultura l spaces and  p rovide the basis for a  powerful 

new public  spac e.   
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It is rec ommended tha t the build ings/ sites ma rked  in b lue be c onsider-ed  for 

purc hase for the East City 

Design Initia tive. These 

p rovide the potentia l for 

further developments into 

the future.  In pa rtic ula r the 

spac e marked  Ic onic  

Development is a  series of 

historic  spac es with more 

modern frontages and  

pa rking onto the square 

p rovid ing the possib ility for a  

dynamic  spac e tha t c ould  

d ia logue with a  revised 

squa re and  be a  key 

build ing/ c rea tive hub in the 

p roposed  Design Pa rk      
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List of Creative and Cultura l Industries in the East c ity  
 

Name Address 

Castle Of Good  Hope Cnr. Da rling & Buitenka nt Street 

Woodhea d©s 29 Ca led on Street 
South Afric a n Herita ge Resourc e 
Assoc ia tion (SAHRA) 111 Ha rrington Street 

Centra l Lib ra ry Da rling  Street 

Artsc a pe (PMH) Wa rd robe 
Bloc k of Ca led on/ Primrose/ mount/  
c onstitution, Ea st City 

Ca tholic  Welfa re and  
Development Norlene House,17 Buitenka nt Street 

Afric a n Home 41 Ca led on Street 

Ed uc o 61 Ha rrington Street 

Castle Milita ry Museum, Castle of Good  Hope 

Crea tive Cha rms The Stud io, 50 Canterbury Roa d , Distric t Six 

Iziko - William Fehr Collec tion The Ca stle of Good  Hope, Da rling  Street 

Castingspells 44 Ha rrington Street 
Distric t Six Museum - Sa c ks Futeran 
Complex 15 Buitenka nt Street 

Homework Crags Clothing 71 - 73 Ha rring ton Street 

Dotc o Gold  House, 37 Ha rrington Street 

Drum Ca fé 84 Ha rrington Street 
Ec o Design Arc hitec ts & 
Consulta nts 6th Floor, 79 Roeland  Street 

Friends of the Lib ra ry Da rling  Street 

Big  World  Cinema 27 Ca led on Street 

Good hope Stud ios The Ca stle Of Good  Hope Buitenka nt Straa t 

Distric t Six Museum Founda tion 25A Buitenkant Street, Ca led on Squa re 

DTPR Conc epts CC. Gold  House, 37 Ha rrington Street 
Lib ra  Vision Full Servic e Produc tion 
House 99 Ha rrington Street 

Da rja  O©Donnell Mod el Agent 6th Floor, 79 On Roela nd  

Jua n Espi 27 Ca led on Street 

Linea  Arc hitec tura l Dynamic s 4TH Floor, 79 Roeland  Street 

Matt Stow 79 Roeland  House 

Auret Arc hitec ture The Stud io, 50 Canterbury Roa d , Distric t Six 

Milita ry Museum Buitenka nt Street 

Nama qua  Trad ing 11 Albertus 

New Med ia  Pub lishing - Taste 93 Longmarket Street 

Nic ola  Ha rris Design Stud io 27, Ca led on Street 

Ca pe Town City Ha ll 
109 First Floor, Cnr Da rling  & Corpora tion 
Street 

Ca pe Cra ft & Design Intitute 2nd  Floor, 75 Ha rrington Street, Ea st City 

Pla tinum Group  - Genera l 1st Floor, Ha rring ton House, 37 Ba rra c kstreet 
Pla tinum Group  - AC A Joe (Pty) 
Ltd  Ha rrington House, 37 Ba rra c k Street 

Silp la t Jewelry Manufac turer 3rd  floor, 79 Roeland  Street 

Pla tinum Group  - Jenni Button Ha rrington House, 37 Ba rra c k Street 
Pla tinum Group  - Vertigo Group 
(Hilton Weiner/ Ac a  Joe etc ) Ha rrington House, 37 Ba rra c k Street 

Pnina  Wood  Arc hitec ts 50 Ca nterbury Road , Distric t Six 
College of Ca pe Town (Cape 
Town Bra nc h) Cnr Longma rket & Buitenkant St 
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Ria nna  Vogel 79 Roeland  Street 
Selvin November Crea tive 
Solutions 

Good  Hope Castle , Cnr. Darling  & Buitenkant 
Street 

Sound  Motion Stud ios Ellen House, 107 Ha rring ton Street 

Stud io Mas Arc hitec ts 5 Constitution Street 

Wild  Lemon Prod uc tions 69 Ha rrington Street 

Temo Consulting Sac ks Futeran 
The Ad vertising College of 
Southern Afric a  5th Floor, Ha rrington House, 37 Ba rra c kstreet 

The Assembly, 61 Ha rrington Street, Ca pe Town 

One Small Seed  5 Constitution Street,  Ea st City 

The Med ium Design Solutions The Stud io, 50 Canterbury Roa d , Distric t Six 

The Stud io The Stud io, 50 Canterbury Roa d , Distric t Six 

The Stud io - Velvet Touc h The Stud io, 50 Canterbury Roa d , Distric t Six 

The Stud io - Verity The Stud io, 50 Canterbury Roa d , Distric t Six 

RW Design 79 Roeland  House 

Wa yne Keet 27 Ca led on Street 

Woolworths and  Truworths 93 Longmarket Street 
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ANNEXURE B 

 

VANGUARD PROJECTS 

 

 

1. CAPE CRAFT AND DESIGN INSTITUTE 

 

a. HANDMADE SECTOR TECHNICAL RESEARCH AND DEVELOPMENT CENTRE 

 

·  Everything  nec essary to suc c essfully exp lore the design and  development 

of new handmade p roduc ts innova tive p roduc t (from p rototype to p roduc tion) 

loc a ted  within one fac ility 

·  g iving p roduc ers in the handmade sec tor ac c ess to R+D fac ilities and  

expertise 

·  reduc e the c osts of research and  development  

·  p romoting c ompetitiveness through c ommerc ia lly viab le p roduc t.  

·  enc ourage the integra tion of contempora ry tec hnology, design and 

‘ trad ition’  hand c ra ft p rac tices 

·  the transla tion of design and p rototyp ing p roc esses into p roduc ts 

p roduc ed  in the app rop ria te materia ls and p roduc tion p roc esses 

·  the fac ility would thus p romote, through p rac tic e, the integra tion of 

c ontemporary design, tec hnology and  p rac tic es with trad itiona l hand c ra ft 

tec hniques and  p roc esses. 

 

Fac ility would need: 

 

·  to be centra lly loc a ted – equa l ac c ess to users from a ll a reas – nea r 

transport hub  – east c ity. 

·  extensive workshop , p roto typ ing , tra ining and  resea rc h spac es 

·  workshops equipped with a  c omprehensive g rouping  of spec ia list 

c ontemporary and  trad itiona l manufac turing mac hinery and  equipment 

·  fac ilities for researc h into ma teria ls and  p roduc tion p roc esses/  systems 

app rop ria te  

·  the sta ff and expertise to  fully utilise the environment 

·  p rovide tra ining in use of equipment – emphasis on user being ab le to 

do the work required  

·  well mainta ined equipment in a  safe environment 
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How is it d ifferent to the c urrent CCDI’s AMTS FabLab  

 

·  Current emphasis is on introduc ing users to d igita l design p roc esses 

and a llied  c omputerised  manufac turing tec hnology. 

·  in the c urrent format the design of new p roduc ts is limited /  defined  by 

the manufac turing  equipment ava ilab le to c ra ft p roduc ers to transla te their ideas 

into physic a l p roduc t. 

·  by marrying trad itiona l workshop  and  hand-manufac turing tec hniques 

with appropria te design and  resea rc h c apac ity (like the equipment and  p roc esses 

found  in the c urrent FabLab) the possib ility of ac tua l innova tive p roduc t sta rts to exist.  

 

 

b. Design Promotion Centre 

 

The name of the Cape Cra ft and Design Institute quite c onsc iously inc ludes design as 

a  c a tegory. While design has been integra ted into the workings of the CCDI largely 

through its linkages with the handmade, It was a lways the intention tha t a t some 

stage the b roader aspec ts of design needed  to be add ressed . As noted  in the 

foregoing doc ument when making  the c ase for design, the stra teg ic  use of this 

d isc ip line is key to  tec hnology transfer and fostering innova tion, and in a  globally 

c ompetitive world , these fac tors a re c ritic a l to ec onomic  development.   

 

It is p roposed  tha t an independent p rogramme be estab lished under the umbrella  of 

the CCDI with the following a ttributed : 

 

Vision 

 

The Western Cape Design Promotion Centre will bec ome a  benc hmark in South 

Afric a  for the app lic a tion of design in a ll its forms, p roduc ts, ma rketing , p roc ess, 

organisa tion, systems, as a  stra tegic  element for business innova tion, with a  view to 

imp roving  the quality of peop les’  lives,  not only in the world  in whic h they live and  

work, but in c ity design and  the spac es they sha re. 

 

Mission 

 

Its Mission is to enc ourage a  g rea ter understanding and  app rec ia tion for the c a ta lytic  

role of design in innova tion, its stra teg ic  va lue for c ompanies and  pub lic  bodies. It 
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a ims to strengthen the links between design and business in a ll spheres and to 

position Cape Town as the Design Cap ita l in South Afric a . 

 

Objec tives 
 

·  To c onduc t an advoc ac y c ampa ign, p romoting the use and good  

management of design in the business and  public  sphere. 

·  To inc rease the use of design in c ompany innova tion p roc esses, advising 

through spec ific a lly ta ilored   p rogrammes 

·  To p rovide servic es for c ompanies and  organiza tions through spec ific  p rojec ts 

·  To bec ome a reference point in the field  of  design for pub lic  administra tion, 

c ompanies, institutions and other organiza tions 

·  To c oopera te with d ifferent stakeholders in the field  of design, both na tiona lly 

and interna tionally. This will require membership  of the p rofessiona l 

organiza tions: Ic ograda (Interna tiona l Conferenc e of Graphic  Design 

Assoc ia tions), ICSID (Interna tiona l Counc il of Soc ie ties of Industria l Design), IFI 

(Interna tiona l Federa tion of Interior Arc hitec ts and  Designers), Design for the 

World , Design for All Founda tion, Design Management Institute , and the South 

Afric an equiva lents: IDESA (Industria l Designers of South Afric a ), Think,  IID 

(Institute of Interior Designers and  Dec ora tors). 

·  To position Cape Town as a  Design Cap ita l 

 

Areas of Ac tion: 
 

1. Design Polic y 

Help  d raw up design polic y, ensuring tha t design forms pa rt of p rovinc ia l and  loc a l 

government stra tegy, and  p lanning p romotiona l and / or awareness-ra ising ac tivities in 

the reg ion. In add ition, making and  supporting the business c ase for design through 

app rop ria te resea rc h and  the ga thering of information to demonstra te the stra teg ic  

va lue and stra teg ic  va lue and  ec onomic  impac t.  

Target group: c ompanies, pub lic  administra tion, stakeholders, p rofessionals and mass 

med ia . 

2. Design and Business 

Promotion and  d issemina tion ac tions and  ac tivities a imed spec ific a lly a t c ompanies 

and p rofessionals. Advic e and  servic es for c ompanies.  

Target group: c ompanies and  p rofessiona ls. 
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3. Design and the City 

Ac tions rela ting to design and the pub lic  spac e, the environment, susta inab ility, 

mob ility, ac c essib ility and the va lue of design for people where they work, p lay and  

live. 

Target group: pub lic  administra tion, c ompanies, p rofessionals and  c itizens. 

4. International Promotion of Cape Town 

Promote Cape Town  interna tiona lly as a  Design Cap ita l, and  c ompanies and  design 

p rofessionals working in the c ity.  

Target group: c ompanies, p rofessiona ls, interna tiona l stakeholders and  mass med ia . 

5. Maintaining links with Professional Designers and providing support through  

spec ific  programmes. 

Ac tivities will inc lude the ma intenanc e of a  da tabase of p rofessional designers, a  

referra l servic e, information d issemina tion on issues c onc erning intellec tua l p roperty 

and pa tents, etc . Ma inta in links with South Afric an p rofessional design organiza tions. 

Target Group: qua lified p rofessional designers who a re members of p rofessiona l 

organisa tions 

6. Positioning Western Cape Design Centre 

Provid ing ac c ess to information and  transmitting know-how and  understanding . 

Reporting on and  doc umenting suc c essful stra tegic  applic a tions of design. 

Pa rtic ipa ting in na tiona l and interna tiona l networks.� �  

Target group: c ompanies, p rofessiona ls, stakeholders, the pub lic  administra tion and  

mass media . 
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2. FASHION SERVICE CENTRE :Technology and Innovation support for 
SMME’s in fashion 

 
Projec t Proposa l d rafted  for: 
Department for Ec onomic  Development and  Tourism,  
Western Cape Provinc ia l Government 
June 09 
 
A CO INITIATIVE SUPPORTED BY: 
 

 
 
 
 
Introduc tion 

 

Sinc e its estab lishment end  of 2006, the Cape Town Fashion Counc il (CTFC) has been 

based  within the Depa rtment for Ec onomic  Development and  Tourism. It is therefore 

c ruc ia l for the CTFC to move into  an independent environment easy ac cessib le to  

the industry. The CTFC identified  suitab le p remises for the Counc il within the Cape 

Cra ft and  Design Institute (CCDI) p remises (75 Ha rring ton Street, Cape Town/ Distric t 

Six) on the first floor. The Cape Cra ft and  Design Institute , the Tec hnology Sta tion for 

Clo thing and Textiles and  the Cape Town Fashion Counc il jo ined forc es to further 

develop  and implement the idea of c rea ting a  Fashion Servic e Centre based  on the 

“ FabLab”  model within the CCDI build ing .  

 

Design Prec inc t 

 

Industry and Government identified the need  of a  design p rec inc t for Cape Town 

within the d istric t six a rea . Moving the CTFC into CCDI fac ilities will be a  first step into  

g rowing a  design p rec inc t na tura lly. The Fashion Servic e Centre  equipment will a lso 

further a ttrac t fashion entrepreneurs and other c rea tives to visit the build ing to  ac c ess 

va luab le assistanc e for their businesses. 

 

Stra tegic  Objec tives 

 

The stra tegic  ob jec tives of the p rojec t a re: 

Crea ting a  fac ility whic h delivers support technology and skills transfer to assist small 

businesses in the fashion industry inc lud ing : 
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·  Crea ting a  fac ility tha t offers industry relevant tec hnology to SMME businesses  

 in the sec tor to inc rease their c ompetitiveness in the market p lac e 

·  Offering of qualified mentorship to use mac hinery most effic iently 

·  Contribute to setting industry standards to p rotec t SA Fashion b rand  

·  Making leading innovation tec hnology ava ilab le to SMME’s 

·  Support BEE businesses  

·  Estab lish the opera tiona l c apac ity to c oord ina te the fac ility 

 

Further ob jec tives and side effec ts 

 

This p rojec t would  c rea te possib ilities o f sha ring servic es between the CTFC and  the 

CCDI in many aspec ts suc h as: 

 

·  Sharing of: - Offic e equipment, - Rec ep tion, - Boa rd room and meeting 

fac ilities, - Sec urity Expenses, - IT Assistanc e, - Printing and  Marketing , - 

Ac c ounting, - Cleaning etc . 

 

·  Communic ation and Support: 

Loc a tional advantage through easy ac c ess between the organisa tions 

Projec t support and leveraging p rogrammes 

Easy referra l 

 

·  Benefic iaries: 

The CTFC and  CCDI will expose Cra fters as well as SMME Fashion 

Entrepreneurs to both the FABLAB and  the Fashion Servic e Centre . 

 

Fac ility 

 

Based on the FABLAB model the CCDI is offering to the Craft sec tor, the CTFC would  

like to a lloc a te ha lf of the offic e spac e towards a  fac ility with industry mac hinery 

ava ilab le to  sma ll businesses. The first floor of the CCDI build ing has a size of 

app roxima tely 300 square meters whic h will offer suffic ient spac e for tec hnology 

equipment and  CTFC offic e fac ilities. 

 

Fac ility Equipment and Support Servic e 

 

The Technology Sta tion for Clo thing and  Textiles agreed to fund  relevant industry 

equipment and  to p rovide the Servic e Centre with a  tec hnic ian (fulltime 
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appointment) who will be ava ilab le a t the p remises. This will ensure tha t sma ll 

businesses will rec eive qua lified  assistanc e to execute their work and to get 

mentored . This mac hinery is in most c ases not a ffordab le to small and  emerg ing 

businesses. The Fashion Service Centre  will be therefore an inc uba tor for sma ll 

businesses seeking assistanc e to reac h industry standa rds.  

 

This model has p roved  itself a lready as highly suc c essful in Belville fac ilita ted through 

the Clothing and  Textile  Tec hnology Sta tion. Ac c ord ing to small businesses it was 

noted tha t p remises in Belville a re situa ted  too fa r from most fashion entrep reneurs 

businesses’ , whic h a re ma inly based  a round the CBD area and  Woodstoc k/ Salt River 

a rea . 

 

Spec ia l mac hinery would  inc lude 4-5 mac hines inc lud ing: 

 

- Buttonhole mac hine 

- Embroidery mac hine 

- Spec ia l Sewing mac hines 

- Eyelet mac hine 

 

Va lue of mac hinery funded  by TShumisano (Tec hnology Sta tion) inc lud ing tec hnic a l 

support (full time): 

 

 
Funded item Description Rand Value 
Technology/Machinery 4-5 stations including:  

- Buttonhole machine 
- Embroidery machine 
- Special Sewing machines 
- Eyelid machine 

R600.000 (estimated) 

Support Staff Full time technician to support, advise and 
train small businesses (per annum) 

R180.000 

 TOTAL funding value granted by 
TShumisano (estimated) 

R780.000 
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PERFORMANCE MEASUREMENT AND BUDGET OVERVIEW 
 

Activities Description Budget Performance 
Indicators 

Target 09/10 Target 10/11 Target 11/12 

SMME 
assistance 
and mentorship 
through Fashion 
Service Centre 

Funding of Premises 
including: Office Rent, 
Security, Electricity and 
Water 
 
- Technology 
(funded by Technology 
Station for C&T, CPUT) 
available to SMME 
businesses 
- Mentor (funded by 
Technology Station for 
C&T, CPUT)available at 
the facilitate to train and 
mentor SMME businesses 
- Advise on how to utilize 
technology most efficiently 
(funded by TShumisano) 
 
Once of set up costs for 
Fashion Service Centre 
including CTFC office set 
up 

R114,000 
 
 
 
 
 
 
 
 
 
 
(R780,000) 
 
 
 
 
 
 
 
R100,000 
 
 
 

No of SMME’s 
assisted 
 

100 SMME’s 
utilized technology 
and received 
assistance 
 

150 SMME’s 
utilized technology 
and received 
assistance 
 

200 SMME’s utilized 
technology and 
received assistance 

Operational 
Expenses  
 

CTFC staff to coordinate 
Fashion Service Centre 
including Training and 
Mentorship, Report back 
 

R131,270 
Budget equal 
for 
09/10, 
10/11, 
11/12 
 

Staff appointed, 
Reports, Set up, 
facility coordinated 
 

Appointment of 4th 
staff 
member, 
establishment of 
office set up, 
quarterly reports 
delivered 
 

Quarterly reports 
delivered, full 
functioning 
organization with 4 
staff members 
 

Quarterly reports 
delivered, full 
functioning 
organization with 4 

 
 
Total budget required from PGWC  
SMME assistance, 
mentorship and 
innovation 

Description 09/10 10/11 11/12 
Facility costs 114,000 125,000 135,000 
Once of set up costs 100,000 - - 
Operational Expenditure 131,270 131,270 131,270 

TOTAL  345,270 256,270 267,270 
 
 
 
For further informa tion p lease c ontac t: 
Stefanie Vieira  – CTFC Manager 
svieira@c tfc .co.za  
 
Eric a Elk – CCDI Manager 
elke@c put.ac .za  
 
Shamil Isaac s – Tec hnology Sta tion Manager 
Isaac sSH@c put.ac .za  
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3. CREATIVE CAPE TOWN  

 

DEVELOPING A VIBRANT CREATIVE MILEAU 

 

·  Crea tive Cape Town has been working  to develop  a  c rea tive milieu in 

the c ity c entre rec ognizing tha t an informed and awa re industry has 

more potentia l to g row.  It has done this in three ways – Researc h, 

Communic a tion and  Fac ilita ted  Networking. The following initia tives have 

helped to grow the Crea tive and Knowledge sec tor in the c ity: 

·  A Crea tive Cape Town Annua l – b rought out in Sep tember annually as a  

snap  shot of the industry 

·  A map of c ultura l tourism venues in the Centra l City b rought out annua lly  

·  The Crea tive Cape Town Clusters – a  qua rterly networking session a imed 

a t c rea tives which take p lac e a t the Woolworths HQ 

·  A monthly Crea tive Cape Town News focused  on developments in the 

c ity 

·  A Fac ebook Fan page upda ted  da ily with events and  opportunities 

·  Ongoing resea rc h linked to GPS mapping  

·  Add itiona lly the work of the Cape Town Pa rtnership  has been foc used on 

marketing and  communic a ting the c entra l c ity as well as on qua lity 

urban management 

 

Extending the Creative Cape Town Clusters approach  

 

·  Rec ognising the work of develop ing a c rea tive milieu, Crea tive Cape 

Town p lans to build  on its work by foc using on the Design Prec inc t/ Park in 

the following ways  

·  Extend ing the Crea tive Cape Town Cluster events to monthly b reakfasts 

and  c oc kta ils in the Design Prec inc t/ Park a imed a t loc a l c rea tives 

·  Initia ting an annua l symposium in the a rea  foc used  on c rea tive industry 

development in the c entra l c ity 

·  Supporting the development of an illustra tion Expo in the a rea   

·  Driving the c ivic  sec tor involvement b id  for the World  Design Cap ita l 2014 

b id  as well as the b id  to p itc h the c ity as a  Unesc o Crea tive City of design 

·  Fac ilita ting d ia logue with the DAC a round the Castle  

·  Work with other pa rtners in extend ing the ECDI stakeholder g roup and  

work c losely with CPUT in fac ilita ting the ECDI p roc ess  
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Build ing on our Urban Management and Communic ation Strengths 

 

·  The organiza tion will p lay an inc reased  role in develop ing and  managing 

the a rea  of the East City Design Prec inc t/  Park.  It will strongly support  the 

b rand ing and c ommunic a tion of the Design Prec inc t/ Pa rk  in pa rtnership  

with relevant parties   
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4. CAPE PENINSULA UNIVERSITY OF TECHNOLOGY. 

 

TAKING RESEARCH AT THE FACULTY OF INFORMATICS AND DESIGN (CPUT) TO THE 

INNOVATION STAGE: TOWARDS A DESIGN PARK 

 

Whatever the focus, the trend is to nurture living, breathing communities rather than 

sterile, remote compounds of research silos. 

(“Research Parks for the Knowledge Ec onomy” , Business Week, 1 June 2009) 

 

Bac kground 

The Fac ulty of Informa tic s and  Design (FID) a t the Cape Peninsula  University of 

Tec hnology, houses one of the la rgest sets of design p rogrammes in South Afric a .  It is 

the only one of its size in the Western Cape Region, and one of the only two industria l 

design c ourses in the c ountry.  The ec lec tic  mix of design and  tec hnology 

p rogrammes offered  by the Fac ulty inc lude:  Informa tion Tec hnology, Industria l 

Design, Fashion, Three Dimensiona l Design, Graphic  Design, Interior Design, Jewellery 

Design and  Manufac ture, Surfac e Design, Multimed ia , Film & Video, Photography, 

Arc hitec tura l Tec hnology, and Town and Regional Planning . 

 

The Fac ulty   has rec ently reloc a ted its post-g radua te p rogrammes in upper Roeland  

street and is idea lly situa ted  for c ollabora tion as it resides on the periphery of the east 

c ity p rec inc t. There a re 27 Masters and 7 Doc tora l students c urrently reg istered  for 

Design post-gradua te p rogrammes, and  severa l new postg radua te applic a tions for 

2010 a re in p rogress. 

 

Innovation Chasm 

 
Figure 1: The Innovation Chasm 

(Source: SOUTH AFRICA’S NATIONAL RESEARCH AND DEVELOPMENT STRATEGY, 2002: 34) 
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The Fac ulty has been c ognisant of the innova tion chasm whic h c urrently p reva ils in 

the resea rc h and  development landsc ape of South Afric a .  Whilst we have made 

g rea t strides in growing our post gradua te p rogrammes and c onc omitant researc h 

output, we have not yet suffic iently addressed  the innovation gap . The c onvergenc e 

of Information Tec hnology and  Design d isc ip lines in a  sing le Fac ulty p lac es us in a  

unique position to advanc e both tec hnolog ic a l and  design-d riven innova tion.  The 

opportunity to develop  the East City Prec inc t with a  design foc us, will p rovide us with 

an ideal opportunity to  b ridge the gap , and move our resea rc h outputs a t va rious 

levels towa rds innova tion.   

 

 

Mode 1 Research Mode 2 Research 

problems solved in context of a specific academic 

community 

knowledge produced in context of application 

disciplinary transdisciplinary 

Characterised by homogeneity of skills Characterised by heterogeneity of skills 

hierarchical  flatter hierarchies – transient organisational 

structures. 

  socially accountable & reflexive 

  Heterogeneous set of collaborating practitioners 

 

Table 1:  FID is foc used on Mode 2 Researc h (Sourc e: Gibbons, 1999: 4-6) 

 

At this point we a re well p lac ed  to add ress the innova tion gap , as our resea rc h 

output is c ha rac terized by wha t Mode Two researc h (refer to Tab le 1).  Ad d itiona lly a  

key aspec t of our stra teg ic  academic  p lan foc uses on:   

 

·  Ma inta ining a ba lanced  focus on both teac hing and  researc h, which 

inc ludes: 

·  Both basic  and app lied  research… 

·  Tec hnology & Produc t Development… 

·  INCLUDING Commerc ia liza tion 

·  by build ing susta inab le PARTNERSHIPS. 

 

Opportunities whic h c an be harnessed 

Muc h of the resea rc h tha t is c onduc ted by our students, do not move beyond  this 

stage of the innova tion c yc les.  Some evidenc e of the p ropensity for innova tion 

within the Fac ulty is: 
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·  Our students have been winners of na tiona l design c ompetitions suc h as 

SAPPI Design c ompetition, AngloGold Aud itions. Triumph underwea r, 

Loerie , Na tional Bank Note c ompetition etc . etc .  However none of these 

produc ts have been brought to market.   

·  An average of 40 Bac helor of Technology Design p rojec ts a re resea rc hed 

eac h year.  None of these p rojec ts have an appropria te environment 

which would  be c onduc ive to develop ing them into suc cessful 

c ommerc ia l p roduc ts. 

·  An average of 30 ICT p rojec ts eac h yea r a lso remain as interna lly 

pub lished a rtic les, with no avenue to  move them into the innova tion 

c yc le.  

·  Simila rly there a re severa l Design and  Informa tion Tec hnology masters 

and  Doc tora l resea rc h p rojec ts which rema in as resea rc h theses on the 

shelves of lib ra ries. 

 

Rationale for a Design Park  

 

A design pa rk, whic h is an integra l c omponent o f the ECDI, will a  basis for FID to 

c a ta lyse and foster innova tion, enc ourage entrep reneurship , support business 

inc uba tion of espec ia lly our gradua tes, and  improve a lignment between ourselves 

and our industry pa rtners.   However it is our view tha t a  “ b lue-sky”  fac ility will not 

nec essa rily address our needs.  In keep ing with c urrent trends, as sta ted in the 

opening quote, the c urrent trend  worldwide “ is to nurture living, b rea thing 

c ommunities ra ther than sterile, remote c ompounds of resea rc h silos” .   We therefore 

support the overa ll ob jec tives of the East City Design Initia tive. 

 

Currently there a re existing elements of a  design park within our Fac ulty.  For 

example, the Faculty c urrently houses a  p riva te business entity whic h p rovides 

g raphic  support services to both students and p rac titioners of the g raphic s industry.   

Rec ently, as a  result of a  c ollabora tion with the London Sc hool of Design the Fac ulty 

a lso houses the equiva lent of a  Red  Door initia tive, c a lled Brightbox.  The main a im of 

this p rojec t is to p rovide a supportive environment for our g radua tes who have taken 

the entrep reneurship  route.  The la tter a re just illustra tive, and  there a re severa l o ther 

examples. 

 

Thus we see a design park as an opportunity to c onsolidate our existing initia tives 

whic h lend themselves to innovation. More over a  Design Park provides 21st c entury 

visionary opportunities, whic h enable us, inter-alia to:  
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·  Build sustainable partnerships with industry, and government; 

·  Stimulate and manages the flow of knowledge and tec hnology from 

within the University to c ompanies and markets;  

·  Create opportunities to take our researc h output to innovation stages and 

thus  

·  Fac ilitate the c reation and growth of our senior students into design 

entrepreneurs in the City of Cape Town as well as 

·  Foster the start-up of small and mic ro innovation-based c ompanies 

through incubation and other spin-off proc esses. 
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5. INTERACTIVE AFRICA/ DESIGN INDABA 

 

a. DIVA – Design Indaba Venture Ac c elerator: 
 

Design Indaba  Venture Ac c elera tor will p rovide fund ing for small to medium sized  
design/ tec hnology businesses.  

 
In South Afric a today, many sma ll and medium business owners a re seeking fund ing 
to help  manage their business ventures. In the past, Venture Capita l was a  risky 
op tion, considering the high number of fa iled  ventures.  

 
DIVA is a  p roac tive approac h tha t c an imp rove sma ll and  med ium business suc c ess.   

 
DIVA’ s goal is to p rovide funding and  ac c ess to exc lusive resourc es, whic h inc lude 
marketing/ advertising support, management skills, p roduc tion and supply c hain. In 
add ition, DIVA p rovides its network of experts in the fie ld  of design and tec hnology to 
further imp rove ventures. By a lloc a ting p roven experienc e and  expertise, DIVA a llows 
ventures to foc us on their c ore skills and  other stra tegic  initia tives, suc h as b roadening 
their p roduc t offerings.  

 
 
b. Design Indabarn: 
 

The c onc ep t of Design Indaba rn is to p rovide business support and  infrastruc ture fo r 
c rea tive sta rt-ups in the Western Cape. Design Indaba rn will p rovide “ tenants”  with 
c entra lised infrastruc ture suc h as rec ep tion, WIFI internet, boa rd rooms, p riva te o ffic e 
spac e and  business solutions such as p rinters, fax, ind ividua l o ffic e lines etc . 
 
Often the hefty sta rt up c ost of a  sma ll business p roves to be a  major stumbling b loc k. 
The ob jec tive of Design Indabarn is to p rovide a spac e to nurture young design 
entrep reneurs, and offer them network opportunities with likeminded c rea tive 
ind ividua ls, as well as business development support. A p rofessiona l business 
environment suc h as the Design Indabarn has many a ttributes, this inc ludes g iving 
potentia l c lients a  p rofessiona l imp ression of the business owner, it p rovides a  neutra l 
p la tform for young business owners to sha re knowledge, b ra instorm new ideas, share 
c ontac ts, enc ourage c ollabora tive p rob lem so lving, genera te c ompetitive edge 
amongst peers etc .  
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APPENDIX C 

 


